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INTRO
Project Objective 

To Co-design a digital resource with vulnerable young 
people to enhance their relationships, sexual health 
and porn literacy



THE PROBLEM?



THE PROBLEM?

Our research shows...
87%  of young men and 57%  young women watch 
porn at least weekly*

Source: Lim MSC, Agius PA, Carrotte ER, Vella AM, Hellard ME. Young Australians' use of pornography and 

associations with sexual risk behaviours. Australian and New Zealand Journal of Public Health. 

2017;41(4):438-43. Davis AC, Carrotte ER, Hellard ME, Lim MSC. What Behaviors Do Young Heterosexual 

Australians See in Pornography? A Cross-Sectional Study. The Journal of Sex Research. 2018 

2018/03/24;55(3):310-9.



Young people aged 14 - 16 y/o max:

Who are engaged in services (youth 
services, alternative education, public 
housing, services providers)

Cross-cutting issues:

Gender & sexual identity, 
fragmented education, 
experiences of family conflict and trauma, 
CALD backgrounds 

OUR TARGET 
AUDIENCE



THE PROBLEM?

Young people are not getting information about 
sex, relationships & porn that they need or want*

Source: Davis A, Carrotte E, Hellard M, Temple-Smith M, Lim M. Pornography as a Source of Education About 

Sex and Sexuality Among a Sample of 15-29 Year Old Australians. The Journal of Sexual Medicine.14(5):e272.

http://dx.doi.org/10.1016/j.jsxm.2017.04.685


SO WHATS CO-DESIGN

Co-Design - aka inclusive 
participatory design -

Designing solutions with 
people as opposed to for
people.



OUR CO_DESIGN PROCESS

Understand Define Ideate Design Test Evaluate



OUR CO_DESIGN DESIGNERs

- 17 young (14 - 23) co-designers participated in the workshops. 

- 5 female identifying

- 11 identified as male

- 1 gender non-binary 



OUR CO_DESIGN PROCESS
Understand Workshops

Objective:

To learn more about young people and introduce them to the topics 

we wanted to learn about - sex relationships and Pornography



OUR CO_DESIGN PROCESS
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OUR CO_DESIGN PROCESS



OUR CO_DESIGN PROCESS



OUR CO_DESIGN PROCESS
Define Workshops

Objective:

To allow young people to define what they saw as the problem.



OUR CO_DESIGN PROCESS

Objective:

Activities:



OUR CO_DESIGN PROCESS

Objective:

This was a workshop where our young co-designers  had the 

opportunity to tell us what they would create as a solution.

Ideate Workshops



OUR CO_DESIGN PROCESS



DESIGN CONSIDERATION

Some of the things we learnt from young people. 

● “pornography is fake”

● No difference in messages from 

pornography vs real life

● No access to alternative 

information 

○ Most information was 

“mainstream” 



Our Insights meant we had to reconsider our 
expected outcomes

RE-EVALUATING OUR OBJECTIVE



OVERARCHING
HOW MIGHT WE QUESTIONS

“How might we disrupt the influence of pornography on 
the health and wellbeing of vulnerable young people?”



HMW change the conversation about porn harms to focus on alternative representations of 

bodies, sex, gender, relations to counter messages present IRL in general?

HMW make women’s pleasure normalised, understood and equally prioritized during a 

sexual encounter?

HMW make relevant information about PPU and support services easy to find, accessed 

and trusted by young people?

HMW make seeking out quality for information online about sex, relationships and 

pornography normal for young people?

HMW create accessible information about the what’s and how’s of sex for young LGBTQI+ 

people wanting to have a sexual relationship for the first time?

OVERARCHING
HOW MIGHT WE QUESTIONS



HEALTH PROMOTION BEST PRACTICES
DESIGN CONSIDERATION

● Interventions carried out over a longer term period or repeated (i.e. not single-
session);

● Implemented in multiple settings or at multiple levels (e.g. individual, family, 
community) 

● Tailored to relevant sub-groups and culturally, gender and age 
appropriate/sensitive 

● Incorporate skills-building; and multicomponent interventions (e.g. education, 
skills-building and condom promotion)

● Peer-based media literacy interventions produce stronger effects on shifting 
knowledge, attitudes, and behaviours. 



SOLUTION

THE GIST 



SOLUTION

THE GIST 

The Gist is multi-pronged digital health promotion approach using 

two key platforms:

1. Web-based app (prototype)

2. Service-delivered workshops (online toolkits recommended 

for implementation phase)



GIST - GET FACTS



GIST - ARTICLES



GIST - DEBUNK MYTHS



GIST - QUIZZES



SOLUTION
CONTENT IS THE HERO 

Content strategy

● Focus on changing the conversation about pornography. Rather than focusing 

on what porn IS or IS NOT 

● Pornography and media literacy will be embedded in the information they need and 

want

Content structure:

● Direct ‘information hook’

● Context/experience-based application

● Contrast to problematic representations in pornography and society (i.e. pop culture)

● Link to further information, call to action (what to do next time) and quiz



SOLUTION

CONTENT
Messaging focus

The Gist will communicate the following overarching messages across content topics 

identified by our target users:

1. Pornography can negatively affect you or people around you in ways that you aren’t 

aware of

1. Seeking out quality for information online about sex, relationships and pornography is 

feasible, desirable and normal for all people

1. Seeking out quality information online about sex, relationships and pornography can 

make sex and sexuality a better experience for you and your future partners

1. Experiences of shame, escalation and problematic use of pornography do happen 

and there are ways you can get support



SOLUTION
EVALUATION - ONGOING

Objectives

1. Does The Gist influence knowledge, attitudes and 
confidence related to respectful and healthy relationships 
and sexual health and wellbeing literacy?

2. Is The Gist enjoyable and simple to navigate so users can 
easily access the information and resources it provides?

a. Is The Gist desirable and would young people use it?



● Throw your assumptions out the window

● Be flexible and adaptive

● Create an energy they respond to

● Let them lead the way

● The process is important as the outcome

● True collaboration takes time and resources

● Commit to understanding your target needs rather than your intended outcomes

● Co-Design is messy and takes a lot longer than you think

What we learnt from co-designing 
with young people



Key Takeaway - Co-Design

Collaborative, diverse and human/community-centred design 
approach can lead to more effective health promotion services 
and greater social impact
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